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PUBLIC AWARENESS COMMITTEE

MISSION

North Carolina Central UniversityNat i on al Al umni
(NCCUAA) Public Awareness Committeéhas a responsibility to
promote public good, the Alumni Association and its chaptbss
specific responsibilities include drafting communications; web
content, press releases, advertising, and serving in an advisory
capacity to the Association, local chapters, and its officers and
members.

RESPONSIBLITIES

Public Awarenesss primarily responsiblefor releasinginformation to
news mediaand University on behalf of the Executive Officers and
an alumnus It is imperativethe coordinatiorof mediarelationsis
channeledhroughthe Public Awareness Committee

Public Awarenesss also responsibldor final review and sigroff on the
designof all alumnipublications forexternalaudiences Content and proofing
are the responsibilitgf the creating chapter or committee



TALKING TO THEMEDIA

Know with whom you are speakingset t he reporterds na
number

Rely on facts, do not speculat€ontact the Public Awareness Committee if you
need assistance.

Know your objective & message, and stick to them.

If you make a mistake, set it straight as soon as possible. Repstioetd give
you thebeneit of the doubt for giving them bad informatidronce.

Say something positive in every answer

Say the name of the organization in every answeegardless of what they use,
NCCU's name is included

Never say any form of fAno comment o
Neve lie
Never get angry with the reporter

Ego is your enemy when talking to reporteRemember, the reporter gets to
write the story and has the last word.

Notake backsOnce youbve saildt 6ist ,t oyoo uldaitee st
even through a letter from your attorney



UNIVERSITY SPOKESPERSON

You are not the official University Spokesmarhe chancelloris the official
spokespersonfthe university. Thechancellorhasdesignatedthe
director of public relations the official spokespersorn matters of
weatheremergenciegirisis situationsand other occasionsequiring
immediatepublic address.

NCCUAA SPOKESPERSON
You are not the officiaRssociationSpokesmarThepresidentis the official
spokespersonfth e North Carolina Central Alumni Association

(NCCUAA).



SERVICES PROVIDED

ADVERTISING

Public Awarenessapprovalis requiredfor all advertisingand
promotionalcontent

PHOTOGRAPHICSERVICES

Official photographic assignmentsfor local (in and around
Durham, NC) meetings, programs and activities are also the
responsibility of Public AwarenessAlumni and student alumni
groupswho desirephotographstaken of alumni-related activities
mustrequesthis servicein advancdoy emailing news@nccualumni.org

PHOTOGRARS

All photograph®n the alumni website should be submitted to
news@nccualumni.orgnd be at leagt00x400pixelsor larger. Photos smaller
than the reommended size will ridoe used on the NCCUAA website



mailto:news@nccualumni.org

MARKETING AND PROMOTION
Public Awarenessanassistin promoting events suchasreceptionsaand

conferenceso increase attendance and participatitbnyou are
seekingassistancdrom Public Awarenesgsit is helpful if you
contactusduring the early planning stagessothat wecandevelop

an effective marketingstrategy.



USING THIS GUIDE

Everyuniversitypresentdtself to the communitythrough a diverse
rangeof media: appareland (gift items, athleticevents signs

advertising,exhibits,promotional materials,letters, forms, reports,
magazinesand event programs. The public perception of the

university is basedon how weportray ourselves. It is essentiathat
carebe takento insurethat the quality of our great institution is

always held in high regard. The uniform use of coordinated
communicationsgraphicssuch as the official seal and logos, must
presentthe public with a consistentprofessionaland aesthetically
pleasingmageof theuniversity.

The purposeof this guideis to presenthe standard$or which the

NCCUAA will follow for printed and electronicgraphicidentity. It

specifesthe protoml for use by anyoneinvolvedin the development,
purchase, implementation, or  supervision of NCCUAA

communications. Theu n i v e r s1ame,yse@land logos are the
primary coordinatingelements for  the university, the various
schools,departmers, and services.Correct and consistentuse of

these marksis essentialto the brandingof the associabn and more
importantly for the University

If thereareanyquestions anyneed for clarification, or any concerns
with specificguidelinespresentedn thismanual pleasecontactthe
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Public AwarenessCommittee for clarification and review. It is more
cost effective to raise questionsearly inthe developmentaktages
of a projectthan to wait until the designis finalized and time for

productionis runningshort.

USING COMPUTERGRAPHICS

Whenincorporatingimagespnly thosewith sufficientprint resolution
shouldbe used. Imagesshouldhavea minimumof 300dpi (dotsper
inch) and for text, the minimumis 600 dpi. If you are unsurehow to
discerrthe resolutionof yourimage
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ASSOOCKATED PRESSWRITING STYLE

The Associated Press Stylebook andis the primary style and
usageguide for mostnewspaperand news magazinesn the United
States This is the preferred writing style fBICCUAA.

To enhanceefficiengy, if you are producingtext for a publicaudience,
pleaseconsidermdoptingthe AP styleof writing prior to submission
for review.

NCCUAA TYPEFACES (FONTS)
Theofficial fonts are Adobe Caslon(serif)and Frutiger(sans serif).

NCCUAA COLORS
Theofficial colorsof NCCU aremaroonandgray.

The appearancef the colorswill vary slightly accordingto the typesof
printersand copiersused Howeverfor all professionaprintwork that
is contracted out, NCCU identifies itself with thesetwo approved
color palettespecificationsusingthe PANTONE color system:
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Maroon Gray

Proceszolor (CMYK) onsolid coatedpaper | OC, 100M,61Y,43K | 0C, OM, 0Y, 40K
Proceszolor (CMYK) onuncoatecaper 0C, 100M, 65Y, 28K | 0C, OM,0Y, 37K
Spotcoloroncoatedpaper PANTONE 202 PANTONE 423
Spotcoloronuncoatecaper PANTONE 7427U PANTONE
Cool Gray 7U
hexidecinal (web) 660000 333333
RGB (web andvideo) 142,0,28 143,143,143
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THEUNIVERSITY SEAL

The sealisthe officialtrademarkand primarydentifier of theuniversity
to be usedon diplomasand other official universitydocuments It
presentsthe university name, North CarolinaCentral University, in a
distinctiveand thoughtful manne. Thesealrepresentsmanyofthe
positiveaspect®of our universiy. Dr. Jame<s. Shepardthe universitys
foundae, is depictedas a seekenf knowledgewith bookin hand.He
standstallamidst the clouds hiseyesfixed upon the future. Below
the imageof Dr. Shepardare the motto fiTruth and S e r vandtleeo
institution® founding date, 1910. Belowthe entire seal is thefoundeis
name, James<E. Shepard.

Theseal isneverto be reproducedwvithout
the accompanyingexti J a & Skepad,
Founde ®hesealand foundefsname
Should alwaysbe presentedn their
original state and never alteredin
anyway.

| Vl“

SPACE AROUND THE SEAL

It is importantto be consciousfthe
amountof empty spacausedaroundthe
seal Adequatespacehelpsestablisithe
importancef the seal.

James E. Shepard, Founder
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Theminimum recommended spacaround the seal is0.25inches.
Whenthe sealis at the smallestpossiblediameterof 1.25inches As
the sizeof the sealincreasesthe spacesurroundingit shouldincrease
proportionately.

SEAL COLOR SPECIFIGATIONS

The official seal was designedwith the official universitycolorsin mind.
In theinteresbf consstencyandto preservethe desigrésintegrity, the
sealmay only be reproducedaccordingo the color schemespecified
in thisguide.

AThe sealitself may be reproducedh black or maroon(PMS 202). The
official sealmay neverbe representedh a multi-colorformat. The
text, centerimage, motto, name of the universit, city and state,
andnameof foundermustall bereproducedh the samecolor.

AThe sealmustbe reproducedn a backgrounaf eitherwhite, light
gray, or gray (PMS 423).

ATheone-color sealmay be reproducedn reverse i.e. As white ona
black or maroon (PMS 202) background Seeillustration on the
following page.

REPRODUCTIONQUALITY OF THE SEAL
Due to theillustrative nature of the artwork, maintainingreproducion
quality is essential.

Only high quality, photographicmethods,suchas film (negativesor
positives) digital vectorfilesor rasterized(jpeg)files of at least600
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Dpi or higher shoulde usedwhenreproducinghe seal Regularcopy
machineswill not copythe sealaccurately Highresolution files may
be found on the NCCU web site, www.nccu.eduCallthe O ffice

of PublicRelationsfor moreinformation.

AWhenalteringthe sizeof the seal,maintain proportionby pressing
the SHIFT key beforg during and after you have finishedsizing the
graphic.

ADo notsetthe sealin a containinghapeor design.

ADo notuse thelogoin thebackgrounar behindtextas awatermark.
NCCU& seal bearsthe likenessof the founder and hence,it may
not be overwrittenor printed on materialsthat will be trod upon
like flooring orin the portionoffurniture coveringghat will be
Overlaid . NeverusetheNCCU sealasa watermark

A Do not create a partial
presentatiornf the sealby

runningit off the side of ; Certificateof
the page. T
bag | Appreciation

Congatulationsonajob well done!

&3 This isto certify thatthisemployeedid a
greatjob.onThursdg, May 20,2008



http://www.nccu.edu/

James E. Shepard, Founder

Wrong
Distorted Poor Visibilit

James E. Shepard, Founder

Low Resolution

No Foundefs Name

James 1. Shepard, Founder




THEUNIVERSITY NAME LOGO

TheNCCU namelogo is a lessformal

mark of the universiy. It shouldbeused \ NORTH
in all mediapresentationaot ; i CAROLINA
requiring the official seal. The NCCU ‘

namelogo consist®f two elements/An

81 CENTRAL
jﬁ gt UNIVERSITY
illustrationof the HoeyAdministration
Buildingandthe typographictreatment

L FOUNDED 1910

of the namef N o rCardlinaCentral NORTH

University Foundedl 9 1 0 o | CAROLINA
i CENTRAL

SIZE AND PROPER PLACEMENT OF il UNIVERSITY

NAME LOGO
The logo should alwaysbe placedin

an areavoid of other elements. The ST NORTH
minimumsize of the namelogois 1.25 ; | CAROLINA
incheswide. # 1 + iy CENTRAL
3 UNIVERSITY
The spaceroundthe logo shoulde ~ o founbrn e

equalko 1/5 thewidthof thelogo. For
examplejf thelogois five incheswide,
the areaof spacearoundthe image
shouldbe oneinch. This spacencludes
the entire peripheryof the logo;both
sides,top andbottom.

NORTH
~ | CAROLINA
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NAME LOGO COLOR SPECIFIATIONS

The namelogowas designedwith the officialuniversitycolorsin mind.
In theinteresbf consistencyndto preservethe desigrisintegrity, the
logomay bereproducedanly accordingo the colorschemespecified
in this guide.

A The logoitself may bereproducedh black,white, gray (PMS 423)
or maroon(PMS 202). The namelogomay neverberepresentedn
a multi-colorformat. The text, image,andnameof the university
mustbereproducednh the samecolor.

A The namelogo may be reproducedn a backgroundf either
white, light gray, or gray (PMS 423)

A The onecolorlogo may bereproducedh reversej.e. as white on
ablackor maroon(PMS 202) background.

NAME LOGO FORMATS

To ensurethe highestquality logo, pleaseuse the files provided by
the Office of Public Relations. Follow the sameguidelinesfor the
reproductiomualitythat arelistedunderii R E P R O D U CQUAIOTY
OFTHESEAL . 0o
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ATHLETIC AND ALUMNI LOGOS

The Eagle,whichis the athleticlogo and universitymascotjs intended
to be usedas a coordinating symbd for all sportsrelatad, schod
spirit activities of the universit and by the alumni association

The athletic mascotmay bereproduced om varietyof itemssuch
as bannersathletic wear, sportsprograms, cups, sports equipment
and hats. All itemsbearingthe athletic mascotshouldbe sportsor

leisurerelated paraphernalia. The athletic logo is an official

representatiorof the universityandshould
be usedconsistent.

SecondanMark

COLOR

RESTRICTIONS
The athletic
logo may be
repro-duced
in black and
white or
maroon,gray,
black and
white.

EagleHead
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